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FRANK NEVILLE LEE






	ADDRESS:
	395 Lake Macdonald Drive, Lake Macdonald Qld 4563, Australia

	
	

	TELECOMS:
	Telephone:
Home:
+617-5447-6757

Mobile:
+61-402-683-083



Fax:

+617-5442-5312

Email:

frank@unlimitedmarketing.net
WWW:
http://unlimitedmarketing.net

	
	

	NATIONALITY:
	Dual British/Australian

	
	

	MARITAL STATUS:
	Married



	MILITARY SERVICE:
	Completed 5 years service with the Royal Air Force Regiment. 2 years Active Service. Awarded General Service Medal with South Arabian clasp.

	
	

	EDUCATION:
	Woolverstone Hall, Suffolk and Dartford Grammar School, Kent, England

Completed 1 year Julian Ashton School of Art, Sydney

Completed the 4-year Education for Ministry program through the Anglican Diocese of Brisbane and University of the South, TN, USA.

	
	

	RELIGION:
	A committed Christian. Worship at the Church of the Holy Nativity, Cooroy and am a former Churchwarden and member of Parish Council of the Cooroora Anglican Parish. Was a Synod Representative in 2003/4/5. Have completed Alpha Course and Cursillo. Designed and manage the parish web site, www.cooroora.org.

Holder of Positive Notice Blue Card for child related employment no. 116993/2.

	
	

	BUSINESS STUDIES:
	Market Research Society Certificate Course

Rogen International Presentation Skills

Continuing Education Certificates (Sydney University) in:


HTML for Web Publishing 


Relational Database Design


Advanced Database Design


Object-Oriented Programming with Python


Visual Basic Programming


Programming with Java


Linux Operating System


Apache Web Server

Lotus Education Certificates:


Developing Web Applications with Domino


Notes Power User


Notes Mobile User

	
	

	BUSINESS ASSOCIATIONS (current & past):
	Member, Australian Direct Marketing Association

Member, Web Consultants Association

Member, HTML Writers Guild

Member, Australian Institute of Professional Photography

Member, World Institute of Photographic Masters

Member, British Professional Photographers Association

Member, National Association of Photoshop Professionals (USA)

Member, Internet Professionals Association 

Member, Market Research Society of Australia

	
	

	PROFESSIONAL SKILLS:
	Professional photographer with experience in all aspects of social and commercial photography.

e-Business/e-Commerce strategist, marketer, writer and developer since 1995. Published author of Internet Marketing articles. Have a good understanding of web technologies including ASP, JSP, HTML & DHTML, XML, and Application Servers including Tomcat, BEA WebLogic and IBM Websphere, and scripting languages including Javascript, PHP & VBSCRIPT. Some programming experience in Java, Python, Perl, LotusScript and Visual Basic.
Advertising/Direct Marketing Creative Director. Winner of both the Caples (New York Creative Club) and Echo (US Direct Marketing Association) Awards.

Author of How to Make Your Direct Marketing a Success, a business best-seller published by Australia Post and How to Avoid Being Left on the Shelf: Test Marketing in the '80s for NBN Television. Also authored a direct marketing manual for the National Australia Bank and an Advertising and Sales Promotion Manual for Bridgestone Tyre Company.

Experienced with web content management and workflow systems including Perforce, INSO Dynabase, Interwoven TeamSite and Savvion. eCRM experience with Siebel and Apprimo.

Highly experienced in TV/video and radio/audio production. Written and produced over 100 tvc's, a dozen or so jingles, several corporate/sales video presentations and dozens of radio campaigns. Winner of the Golden Stylus Award for creative radio advertising as well as numerous television advertising awards.

Professional photographer with experience in every aspect of photography and digital imaging.



	OTHER ACTIVITIES:
	Frank is a committed Christian and has served as a church warden, parish councillor and Synod representative in the Anglican church.


AWARDS:


	
	Australian Bridal Industry Awards (ABIA), 

6-Star Platinum Supplier Award,

Australian Top 30 Award,

Qld Finalist, 2006, 2007, 2008

3Com Top 30, September, 2000

IBM Marketing Professional of the Quarter Award, Dec, 1998

Echo Leader Award (New York) 1995 

Reader Friendly Communications Award 1993

John Caples International Award (New York) 1993 

Golden Stylus Award 1992

Facts Retail Television Awards 1988: Category Winner, 2 Best of Category

Australian Tourist Industry Awards 1988: Best Commercial - Hotel/Motel 

TvB Retail Television Awards 1987: Best of Category, 4 Highly Commended

Regional Television Australia Awards 1987: Best Commercial

Newcastle Media Club Awards 1987: Best Press Advertisement, Best Local Press Advertisement

TvB Retail Television Awards 1986: Category Winner, Best of Category, 3 Highly Commended

Newcastle Media Club Awards 1986: Best Television Commercial, Highly Commended Radio Commercial 

 TvB Retail Television Awards 1985: 2 Best of Category, 1 Highly Commended

Newcastle Media Club Awards 1985: Best Radio Commercial, Best Magazine Advertisement, Best Outdoor Advertisement.

Judge: 1994 Australian Direct Marketing Awards

Judge: 1994 Australian Catalogue Awards


C.V.

	January 2003 – present
	Photographer, web designer and developer, copy writer & art director/designer

Partner and principal photographer, Natural Expressions Photography (www.naturalexpressions.com.au)

Partner, Unlimited Marketing (www.unlimitedmarketing.net)



	1st November 1999 – 9th August, 2002:
	3Com Corporation

Director, International Online Marketing (after January, 2002)

Director, e-Busines,s Asia Pacific

Budget respsonsibility: $US2.4 million



	
	Frank joined 3Com reporting to Senior VP, e-Sales and e-Marketing responsible for developing 3Com’s web marketing throughout the Asia Pacifi region. Based in Singapore—and with a budget responsibility of $US600K per quarter—he was responsible for 3com.com Asia Pacific web sites, the authenticated Partner Access extranet and the database marketing team using the Direct Touch application. His team was responsible for the migration of data from Direct Touch into the Siebel eCRM program.

Frank was part of the global executive team responsible for the $US11million re-development of 3Com.com into a full e-business site.

In January, 2002, following a major reorganisation of the corporation, Frank’sl responsibilities were extended to cover EMEA (Europe, the Middle East and Africa) in addition to Asia Pacific.

Following the internet/IT industry collapse in 2001 Frank was required to reduce his team through managed redundancies until, in July 2002, he was offered and accepted redundancy himself and returned to Australia in September 2002.

 

	1 November, 1997 – 31 October, 1999
	IBM Australia/New Zealand
Senior Web Strategist, Enterprise Web Management

Senior Interactive Direct Marketing Strategist

Frank joined IBM as Senior Interactive DM Strategist reporting to the General Manager, Direct Marketing, Australia and New Zealand. His role was to integrate the Web into all of IBM’s advertising and direct marketing campaigns.

In this role he developed iSource, a personalised web site where IBM customers could register to receive information from IBM targeted to their specific interests. This was integrated into a complete touch management system to ensure that the customers of IBM’s various divisions (and there were many) would not be bombarded with information irrelevant to their needs.

In July 1998 IBM formed the Enterprise Web Management team across the world to more tightly integrate their global web communications and Frank moved into this organisation in the role of Senior Web Strategist. He led the IBM Internet team in Australia and New Zealand, with responsibilities across all IBM’s e-business activities. This included the Australia (http://www.ibm.com.au) and New Zealand (http://www.ibm.co.nz) sites; the deployment of ShopIBM; the IBM Small Business Center; dedicated extranet (Gold) sites for very large customers such as BHP, Telstra, Coles Myer, Optus, Ansett and others, and the extranet to support Business Partners.

Frank received the IBM Direct Marketing Professional of the Quarter award in December, 1998.

	
	

	May 1996 – November 1997
	General Manager, BAM interACTION

On leaving Wunderman Cato Johnson, Frank established BAM interACTION as the direct marketing/interactive marketing arm of BAM SSB, a division of Dentsu, the world’s largest advertising agency. He worked on all the agency clients creating effective direct/interactive campaigns in sympathy with the high creative reputation of the agency.

In 1995 Frank wrote a series of articles entitled Marketing on the Internet for B&T magazine in which if presented the concept of Flow Construct as the basis for effectively leading a prospect through a marketing web site in a structured, selling way. He left BAM after the agency lost a major piece of business which was the major user of direct marketing services.

	
	

	January 1994 - May 1996
	Wunderman Cato Johnson, Sydney

Creative Group Head/ Creative Director, Sydney

One of two Creative Directors who ran the WCJ Creative Department. Frank was responsible for all creative work on Apple Computer, Novell, American Express, Time Life’s Magazines Direct, Minolta Copiers, Mitsubishi Dealers (NSW), Optus (telco & cable tv operator) and Australia Post.

Frank had outstanding success on the Apple Computer Account with every campaign created at Wunderman's achieving well over targeted sales. He produced an interactive campaign which was hailed by Apple Canada as the `best piece of work they had seen all year' and was played as a free-running demonstration at the 1995 Apple Pacific Marcoms Conference held at Cupertino CA. Later the same year the campaign won a prestigious Echo Award in the U.S. Only two Australian agencies won Echoes that year.

An Apple catalogue entitled `The Journey' produced under Frank's creative direction won a Silver Award at the 1995 Australian Catalogue Awards. The same piece also won Bronze and Category Winner at the 1995 ADMA awards.

In January, 1995 Frank went to New York to work with WCJ’s Interactive Communications Group, one of the first agency-based new media divisions. There he worked on Web sites and other interactive programs for Apple, American Express, USPS and US Army. On his return he provided WCJ’s new media expertise and was responsible for Australias first full e-commerce site for Time Life Corporation, http://www.magazinesdirect.com.au. He continued to work with the group until leaving the agency in May 1996 to found Wired World .

In September 1995, Frank spent 6 months in Kuala Lumpur where he wrote the marketing strategy for the launch of Astro, Malaysia’s first pay-TV company working with both their parent company, Measat (Malaysian South East Asian Satellite Corporation) and their agency, Dentsu, Young & Rubicam.



	September 1991 - January 1994
	Sprint Marketing/Lintas Direct
Freelance copywriter/joint Creative Director

Working out of the Lintas Direct offices (then called Sprint Marketing), Frank divided his time between Lintas' and his own clients.

Primary responsibility at Lintas was as Account Director & senior creative on the Bridgestone Australia and NEC accounts.

When he joined Lintas, the NEC account was under review because NEC wanted more accountable, harder working advertising. He created a series of ads that ‘moved boxes’ as the client wanted. He took the NEC UltraLite notebook computer from extremely sluggish sales to 60% over budget for the year.

Although a consultant, Frank was both Account Director and senior creative on the Bridgestone Australia and Bridgestone Tyre Centres account. He led the team that won the Bridgestone Tyre Centres account in a competitive pitch with BAM SSB and Adept Advertising. (BAM SSB subsequently became one of Frank's clients) and then built the account to be worth some $2.5 million by the time he left to join Wunderman's.

During this time Frank wrote and produced the Advertising and Sales Promotion Guide for Bridgestone Tyre Centres.

He was also responsible for Lintas Sprint’s Telecom Australia (later Telstra) business, especially their Discovery online service, TeleSkills and TeleSoft.

	
	

	September 1990 - June 30th 1991
	Simon Richards Direct

Creative Director, Sydney & Melbourne

In September '90, Frank joined Simon Richards Direct, Sydney as Creative Director. In January 92, following Simon Richards' takeover of the Australian operations of Christian Brann, Frank moved to the Melbourne office. However, unhappy with the Melbourne agency's corporate culture and disliking the Melbourne lifestyle (not to mention the weather), he returned to Sydney in July 1992 where he joined Lintas:Australia’s Direct Marketing Division, Sprint Marketing (later renamed Lintas Direct).

During this period Frank wrote the definitive direct marketing manual for the National Australia Bank's Financial Management division.

He worked on a variety of accounts at Simon Richards, but the major technology business was NetComm modems and Imagineering Telecommunications and Software divisions.

	
	

	January 1st 1988 - September 1990
	K&D Bond Direct

Creative Director & Integrated Marketing Consultant

Frank continued to service his own clients while also serving as National Creative Director of K&D Bond, the Australian division of Kobs & Draft. In June 1990 Simon Richards Direct approached him with the offer of a partnership and the Creative Director's position in their newly established Sydney office.

The agency’s major technology accounts were Panasonic and Telecom.

	
	

	Apr 1st 1984 - Dec. 31st 1987
	Hunter Advertising Pty Ltd

Creative Director

Copywriter

Frank joined Hunter Advertising, Australia's largest regional agency based in Newcastle NSW as a copywriter but was appointed Creative Director within a year. Under his creative leadership the agency was successful in taking several national accounts away from leading Sydney and multinational agencies. These included NBN Television (ex-Y&R), Hungerford Hill Wines (Ball Direct), Landcom and the Newcastle Permanent Building Society (both Sleeman & Whitaker) and Sylvania GTE lighting. 

Under his creative direction, the agency won two AWARD (Australian Writers and Art Directors Awards) acceptances, 17 TvB Retail Awards, 11 Newcastle Media Club Awards and the Regional Television Australia Award for Best Commercial, making it far and away the most awarded regional agency ever. During this time Frank wrote How to Avoid Being Left on the Shelf: Test Marketing in the '80s for his client, NBN Television.

	
	

	1982 - 1984
	Village Roadshow Corporation

Copywriter/Marketing Assistant
Frank joined Village Roadshow as creative assistant to the Marketing Director, Robyn Campbell-Jones. His duties primarily consisted of writing trailers and commercials for the films distributed by Village Roadshow.

	
	

	1978 – 1982
	Murray Publishers, PM Publications, Whitehouse Publications
Writer & Photographer
Frank worked as a journalist and photojournalist for a number of publications, mainly in the motoring arena. These included Wheels, Overlander, Horse & Rider, RV, Ozbike and a number of other publications.


